FOROSTUDIO

forostudio.com

All contents of this document are the sole property of FORO Studio srl in accordance with EU Directive 2004/48/EC


https://en.forostudio.com/

FORO Studio deals with art direction, branding, interior design, event and set up, working alongside
companies to create unique, vibrant projects focused on the client brand. Operating as a full-service agency,
FORQO Studio offers services that help each brand to tell their peculiarities through strategic, targeted and
personalized interventions.
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SERVICES

ART DIRECTION

The image has a fundamental role
in defining a clear identity and
coherent communication. FORO
Studio manages the artistic
direction, both in terms of image
and product, focusing on the
needs of its customers as well as
the final audience.

Trend research and strategy
Target and competitor analysis
Concept development
Communication strategy
Communication planning

Development and production

BRANDING

Through the analysis of the
brand identity, FORQO creates a

coordinated image that defines
the guidelines for the design of
the workspaces and the contract
areas.

Brand naming

Logo design

Coordinated image

Company profile and catalogue
Communication guidelines

Packaging & merchandise

DESIGN

Design is the keyword in FORO’s

strategy, a team able to carry out
projects of interior, exhibition,
product and much more. We
develop ad hoc projects, from
art direction to production, with
always innovative solutions.

Location inspection
Concept development
Exhibition design

Research and work direction

EVENT & SET UP

The planning of events and the
spaces dedicated to them is

one of the strengths of FORO

Studio. Events are one of the
most Important communication
tools because they establish an
emotional connection between
the brand and its audience.

Scouting location

Concept design and development
Exhibition design

Model recruitment

Set up location

Photo and video



RESULTS

The services offered by FORQO Studio operate to obtain consents from your audience to consolidate the relationship between the consumer and the
company. FORO, as the only coordinator, seeks solutions to the needs of the companies with which it collaborates.
In essence, FORO Studio is a problem solver.

® 9V & ©

send a clear message confirm the prestige of your emotionally connect consumers motivate the consumer iIncrease customer |oya|ty

Our strategy helps you to

brand on the market with a product or a service to make a purchase

We analyze the needs and desires of your customers by integrating the brand’s communication strategies in every point of contact with the public. We
think of your company as a real person, we define the parameters with which this person must explain who she is, why she is valuable and what she has to
offer. This way, we identify the right target. For the consumer, the brand becomes a certainty: by identifying with it, the consumer creates an emotional
connection with the brand.

By developing a strategic marketing plan we research, define and build your brand, acting as a guide to understand your business goals and purpose. The
strength of a brand does not count only during the period preceding the purchase: the authority and the reliability of a company must be so precise as to
create a solid bond with customers and, at the same time, train loyal employees. A well-communicated brand gives people something to believe in and

support. It helps employees understand the purpose of the company they work for, feeling part of something meaningful and not just a cog in the wheel.
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ON KITCHEN ISSUE - JUNE 2019

Photo_Beppe Brancato
Styling_Studio Salaris

Magazine_ Living Corriere della Sera




BICE & BERTA

ART DIRECTION, BRANDING AND SHOOTING










FONDAZIONE MAGISTRETTI

EXHIBITION







5 Nonha | ; |
S 9 1acucing, pra -
. *Tranza tutti j of |
s 0 e g
' POpolare de’quarttere Er ot E ,im' in Ung trattoria |
: ; Materasso e gl Pareti dellg can o1 SeMplice =
* .. 'SCOPerto di cor i aAMEra corre y fijg
- F : €nte elettrioa pear v . ;
- £rnando Melani (1on- | PErriscaldarsi, per 1 Jnan -
- Y della Frapiae o (1907 -1985) At de e ot et gy
. Pl SRR franCesca Ia caga iguan ot or 9€l Pasto i Pl Pt tittlaco g e o
. / - diventare un'opera anarts s C A MINIMo e funioni o ! Tiémoria e restituisce j yofto goi i
iy . s Opera aperta dej cin; ; iper |« o Volto della | .
T, = s artistic, -8 UBL.SUai sperimenti big - aestia elementare “Mart, i
. . - _- R Wy S s IngiairnaracconlavachngiEtrusch';
£ 3 - e S iwolgevanmemumme"e- 1
: s - & Nas no kitchen. He takes hismasic ai - - Enzuola’. Apre [armagig ¢ oy I
N . ' . S LRI e takes his; ata ' 10 € prenda yn
5 etghbourhaod diner. s bid s simpy 5 recs oearon ot e -
- 0 1S ' 2 Dare electrical wire runs over thewallsofhlslfggrzgfn ' mb&scmn::jgaﬁ&iﬁﬁ:“
: B . - - ProVide warmth. For Fernando Melani (1907-85) : Mocchia. Incolfasulla sinistralafoty . < |
ol " S J ©, . author ofll Pasto di Piero de/la Francesca, the iUnCiidns " el marito sula destra asua e
Sk e -, OTthe house are reduced to a minimum to make -« 3?“;;;;-“;:,;‘;‘:;?;?&} Ay
- = 3 5 TR ) BB , P e s . 7 1C1aa sérivere [z
. I TR . ' - . Openwork of bio artistic expefimentation; * . *° _ storia della sia vita, solo verita e e —
! I . " . . & - . v - Ao 'Gq‘am nabusia”, |
Th — > ' T . One night Clelia couldn'tfind 2 )
. & 3 A Jiece of paper anywhere inthe |
= | gl : : ! touse: Suddenly she remembered ¥
= ol R " ) . i :he face of her teacher in elemientary | g =
s tﬂ 2 1 - ' o < : school. Martini Anglofinatoid usthat | s
o = o ) : = he Etruscans wrapped their.
4 . 4 3% | : - "8 nummies in bed stieets’ She opeied :
. ; I 3 cabinet and ook out awhite :
| e . * trousseau sheet, from a dowry that -
5 . - IR T was folonger needed. She placedit -
™ 4 . . . -over a pillow and rested the pillow on
v M : ' Ew - herlap Tothe left shegluedona !
Bl =3 = . LR R [ oo [  protogpoiferhutend ot
' § e / : stas e ot Profoty Lug Buron - - ... .+, .. rghtherownimage andatthe
- } o 3 B Tt e e Al st it et 2 RO R S LT . centrethe Sacred Heart of Jesus.
o . | oS ek : iy AR - : R 2 'F:anéuciﬁmsumﬂm:l;mﬂl“:”m_'. o s . o C e L wa'beﬁntowﬂ*ﬁx.smmzw
1R 2 DL : J — 18 1 I VoA T e e s T e e singlelie-.. St o
- | 2 X . e | | L . _'."T = . = . ; ook 1 A e - . =7, . ) ’ . . o8- ) i o Jal L e Al ~ L s s Wk T . -_--u--,..." .'r "- ‘
- - - _. I ' ! . | “ ! A . g - - N e _I'. : ’ . '-. L 'meﬂﬂl S I . { . .. ' v_l_ 1 L'E




MADE N ITALY

i o & EEOLONTE

NEBULONI E.

FAIR DESIGN




NEBULON! [ NEBULONI E.







philosophy contact
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MARZIAMORETT]

MORETTI LAB

ART DIRECTION, BRANDING
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RUG-O-RAMA

PRODUCTS AND EXHIBITION

WITH ALESSANDRO IOVINE
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SELECTED CLIENTS
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TECHNICAL PARTNERS

FOROQO has a solid network of professionals in the field of marketing and communication, both online and oftline. This network produces wide-ranging

projects, allowing to have a single interlocutor during the entire creative process.

FORQO Studio is supported by its partners in the following activities:

STRATEGY: Insight Consulting Media planning
Consumer Insights Brand Vision Campaign Strategy
Irend research e strategy Brand Positioning Channel & Media Strategy
larget e competitor analysis Brand Architecture Paid Media Strategy
Partnerships Customer Experience

Retail Strategy

TALENT: Talent strategy Talent engagement
Community Curation Casting
lalent Endorsements Event Entertainment
Influencer Marketing Product Seeding

Google
Partner

Google

Certified
Digital Sales




FORO

Via Don Giovanni Verita 7, Milano
+39 0249791987
< foro(@forostudio.com

www.forostudio.com
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(@forostudio

(@foro.studio
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All contents of this document are the sole property of FORO Studio srl in accordance with EU Directive 2004/48/EC


https://www.forostudio.com/
www.forostudio.com/ugo
https://www.forostudio.com/ugo
https://www.alphadistrict.it/

